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UNDERSTANDING MEDIA ECONOMICS (HARDBACK)

SAGE Publications Inc, United States, 2013. Hardback. Condition: New. 2nd Revised edition. Language: English .
Brand New Book. Expertly synthesizes economic theory and contemporary cases to both explain the structure
of the contemporary media industry and shed insight on the significant challenges and controversies
confronting the sector. - Lucy Kung, Oxford University and Jonkoping University A wide-ranging, accessible
introduction to media economics and their application to a broad range of media topics from advertising and
business models to copyright, audience demand and public policy. - Chris Bilton, University of Warwick An
excellent textbook on media economics, which takes into account the full complexity of the subject matter in
the context of structural, technological and creative transformations that characterise digital media. - Milan
Todorovic, London Metropolitan University With the rapidly evolving digital media landscape, this second and
completely revised edition of Understanding Media Economics moves beyond a sector-specific approach to
media analysis, and instead focuses on the issues and imperatives that are now central to how economic forces
impact on the media industries. Exploring themes such as innovation, digital multi-platform developments, the
emerging importance of networks, branding and segmentation of market demand, strategies of risk-spreading,
maximizing value within content, intermediation and rights management, corporate expansion and
advertising, this book addresses and explains the key pressing questions and issues that are transforming
contemporary media industries and markets. Gillian Doyle makes the economics of the media fascinating,
compelling and easy to understand. This is essential reading for students of media economics, media
management, media policy and courses across the cultural and creative industries.
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Other eBooks

H o w  to  U n d erstan d  Bu sin ess Fin an ce ( P ap erb ack)                
Kogan Page Ltd, United Kingdom, 2010. Paperback. Condition: New. 2nd Revised edition.
Language: English . Brand New Book. The modern marketplace is increasingly unpredictable
and there is an ever-greater need for non-financial managers to understand...
Do w n lo ad  eP u b  »       

In tro d u ctio n  to  Statistics f o r Bio med ical En gin eers ( H ard b ack)                
Morgan Claypool, 2007. Hardback. Condition: New. Language: English . Brand New Book *****
Print on Demand *****.There are many books written about statistics, some brief, some
detailed, some humorous, some colorful, and some quite dry....
Do w n lo ad  eP u b  »       

In tro d u ctio n  to  Sto ch astic P ro cesses ( H ard b ack)              
Taylor Francis Inc, United States, 2006. Hardback. Condition: New. 2nd Revised edition.
Language: English . Brand New Book. Emphasizing fundamental mathematical ideas rather
than proofs, Introduction to Stochastic Processes, Second Edition provides quick access to...
Do w n lo ad  eP u b  »       

U n iv ersal M eth o d s o f  Design :  100 Way s to  R esearch  C o mp lex P ro b lems,                             
Dev elo p  In n o v ativ e Id eas,  an d  Design  Ef f ectiv e So lu tio n s ( H ard b ack)                       
Rockport Publishers Inc., United States, 2012. Hardback. Condition: New. Language: English .
Brand New Book. Universal Methods of Design is an immensely useful survey of research and
design methods used by today s top practitioners,...
Do w n lo ad  eP u b  »       

C h in ese Eco n o mic StatecraK: C o mmercial A cto rs,  Gran d  Strategy ,  an d  State                        
C o n tro l ( H ard b ack)       
Cornell University Press, United States, 2020. Hardback. Condition: New. Language: English .
Brand New Book. In Chinese Economic StatecraK, William J. Norris introduces an innovative
theory that pinpoints how states employ economic tools of national...
Do w n lo ad  eP u b  »       
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